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DEPARTMENT OF MANAGEMENT AND MARKETING
Chair:  Irfan Ahmed, Ph.D. (mgt_ixa@shsu.edu); (936) 294-1265

Website:  Department of Management and Marketing (https://www.shsu.edu/academics/colleges/business-administration/management-and-
marketing/)

Vision
The Department of Management and Marketing aspires to offer a high quality education in the areas of Management, Human Resource Management,
and Marketing.

Mission
The mission of the Department of Management and Marketing is to equip students with the requisite knowledge and skills in management, human
resource management, marketing, and related careers. The department is committed to excellence in teaching, intellectual contributions, and service.

Graduate Programs
The Department of Management and Marketing provides a significant portion of the curriculum for the Master of Business Administration (MBA)
(https://catalog.shsu.edu/graduate-and-professional/college-departments/business-administration/mba/) degree program as well as support
for the Executive MBA in Banking and Financial Institutions (https://catalog.shsu.edu/graduate-and-professional/college-departments/business-
administration/emba/).

Graduate Programs in the College of Business Administration

• Executive Master of Business Administration in Banking and Financial Institutions (https://catalog.shsu.edu/graduate-and-professional/college-
departments/business-administration/emba/)

• Master of Business Administration (https://catalog.shsu.edu/graduate-and-professional/college-departments/business-administration/mba/)
• Master of Science in Accounting (https://catalog.shsu.edu/graduate-and-professional/college-departments/business-administration/accounting/

accounting-ms/)
• Master of Science in Applied Economics (https://catalog.shsu.edu/graduate-and-professional/college-departments/business-administration/

economics-international-business/applied-economics-ms/)
• Master of Science in Project Management (https://catalog.shsu.edu/graduate-and-professional/college-departments/business-administration/

analytics-information-systems-and-supply-chain/project-management-ms/)

Scholarships
Scholarships are available on a competitive basis. Students are encouraged to apply for scholarships using the Scholarships4Kats (https://
www.shsu.edu/cost-aid/types-of-aid/scholarships/) program on the Financial Aid (http://www.shsu.edu/dept/financial-aid/) website.  The
Scholarships4Kats program is a single application that will allow the student to apply for most scholarships available on campus whether at
the departmental, college, or university-level.  Specific to the Master of Science in Project Management (https://catalog.shsu.edu/graduate-and-
professional/college-departments/business-administration/analytics-information-systems-and-supply-chain/project-management-ms/), the
Department offers a number of scholarships thanks to the Project Management Institute Houston (PMIH) Chapter.  The deadline for applying for
College of Business Administration scholarships is December 31.

Please see the College of Business Administration section (https://catalog.shsu.edu/undergraduate/colleges-academic-departments/business-
administration/#opportunitiestext) for information on college and university-level scholarships.

Management (MGMT)
MGMT 5080. Independent Study. 1-3 Hours.
Students pursue independent study on a topic for which a course is not assigned, under the supervision of faculty. The rigor of the course must be at a
graduate level, and the topic and scope of the course may be determined with the agreement of the Instructor. Variable credit: 1-3. Course Equivalents:
MGMT 5380 
Prerequisite: Graduate Standing.

MGMT 5085. Special Topic. 1-3 Hours.
Students explore new management topics and concepts in a structured course setting. Variable credit (1-3). Course Equivalents: MGMT 5385 
Prerequisite: As determined by the Instructor.
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MGMT 5335. Services Management and Marketing. 3 Hours.
Students identify the scope of the management and marketing of service businesses, and the service component of all businesses. The focus is on
the special characteristics of services, and the challenges in designing and managing all aspects of services towards attaining the organization’s
goals. 
Prerequisite: Graduate standing.

MGMT 5345. Seminar In Team Leadership. 3 Hours.
Students examine theories and applications from the behavioral sciences as they relate to understanding, predicting, and managing individual
and group behavior in organizational settings. The course may covers organizational behavior frameworks used to enhance managerial and team
performance, with an emphasis on leadership, followership, team dynamics, communication, conflict, and ethics. 
Prerequisite: Graduate standing.

MGMT 5355. Seminar in Human Resource Management. 3 Hours.
Students explore relevant background literature, fundamental principles, technical tools and/or case studies to develop proficiency for future
independent learning and research in human resource management. Areas covered may include employee recruitment and selection, human resource
development, labor relations, wage and salary administration, and employee services. 
Prerequisite: Graduate standing.

MGMT 5360. Staffing Organizations. 3 Hours.
Students explore advanced practices and processes involved in selecting and evaluating human resources in an organizational setting, and examine
internal and external factors that influence the strategic nature and effectiveness of these practices. Topics may include human resource planning, job
analysis, recruitment and selection methods, measurement, performance management, retention management, and the employment contract. 
Prerequisite: MGMT 5355.

MGMT 5365. Seminar In Compensation Management. 3 Hours.
Students learn advanced processes and methods for exploring compensation practices, developing compensation strategies, and managing
compensation systems, in general. Topics may include job evaluation methods, pay structures, pay-for-performance plans, employee benefits, legal
and global issues, and managing labor costs. 
Prerequisite: MGMT 5355.

MGMT 5370. Social Responsibility of Business. 3 Hours.
Students engage in an in-depth study of social responsibility of business in the context of frameworks of morality, ethics, and economics, law, and
politics. Case studies are used to familiarize students with the literature in social responsibility, and students are required to perform independent
analyses of current events to understand the reasoning behind business decisions related to social responsibility.

MGMT 5390. Seminar in Strategic Management and Policy. 3 Hours.
Students learn advanced principles and methods used in the strategic management of organizations. The primary focus is the evaluation of external
environmental factors and internal organizational strengths and weaknesses for formulating strategies for organizations. Readings, simulations,
exercises, and/or the case method may be used to further develop the student's executive knowledge, skills, and abilities for future independent
learning and success. 
Prerequisite: ACCT 5304, BANA 5368, FINC 5310, and MKTG 5330.

Marketing (MKTG)
MKTG 5080. Independent Study. 1-3 Hours.
Students undertake intensive directed study in a particular area in marketing under the direction of faculty. Variable Credit (1 to 3). Course Equivalents:
MKTG 5380 
Prerequisite: Approval of Department Chair and Graduate Coordinator.

MKTG 5085. Special Topic. 1-3 Hours.
Graduate students undertake an in-depth exploration of emerging topics and advanced concepts in marketing. Designed to adapt to evolving industry
trends and academic interests, the course provides a dynamic learning environment where students engage with contemporary marketing issues
through lectures, case studies, and/or applied projects. Topics may vary by term and instructor, allowing for flexibility and topical relevance. Variable
credit (1-3). Course Equivalents: MKTG 5385 
Prerequisite: Graduate standing and departmental approval.

MKTG 5330. Marketing Management. 3 Hours.
Students recognize the role and value of marketing management strategies as part of broader business goals. Students learn to assess environmental
factors, use decision frameworks, develop and evaluate marketing programs, and to apply the elements of a comprehensive marketing plan. 
Prerequisite: Graduate Standing.

MKTG 5335. Services Management and Marketing. 3 Hours.
Students identify the scope of the management and marketing of service businesses, and the service component of all businesses. The focus is on
the special characteristics of services, and the challenges in designing and managing all aspects of services towards attaining the organization’s
goals. 
Prerequisite: Graduate standing.
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Director/Chair: Irfan Ahmed

Irfan Ahmed, PHD (mgt_ixa@shsu.edu), Associate Professor of Marketing and Acting Chair, Management and Marketing, Department of Management &
Marketing, PHD, Texas A&M University; MBA, The Indian Institute of Mgmt; BA, Osmania University

Bina Ajay, PHD (binaajay@shsu.edu), Assistant Professor of Management, Department of Management & Marketing, PHD, Univ of Cincinnati; BC, University
of Mumbai

Christopher M Cassidy, PHD (cassidy@shsu.edu), Associate Professor of Management, Department of Management & Marketing, PHD, Texas A&M
University; MBA, Gonzaga University; BS, U.S.Air Force Academy

Nero Edevbie, PHD (nxe041@shsu.edu), Assistant Professor of Management, Department of Management & Marketing, PHD, Jackson State University;
MBA, Albany State University; BSC, Babcock University

Adele Renee Gravois, PHD (rgl003@shsu.edu), Associate Professor of Marketing, Department of Management & Marketing, PHD, Virginia
Polytechnic&State U; MBA, Univ of Houston-Main; BA, Southeastern Louisiana Univ.; BA, Southeastern Louisiana Univ.

Allan David Grogan, PHD (stdadg27@shsu.edu), Assistant Professor of Management, Department of Management & Marketing, PHD, Concordia University-
Canada; MS, Concordia University-Canada; MBA, Sam Houston State University; BS, Sam Houston State University

Farid Jahantab, PHD (fxj007@shsu.edu), Assistant Professor of Management, Department of Management & Marketing, PHD, Univ of Texas-El Paso; MA,
London Metropolitan University; BE, Khaje Nasir Toosi University of Technology

Carla D Jones, PHD (cdj033@shsu.edu), Associate Professor of Management, Department of Management & Marketing, PHD, Arizona State University;
MBA, Northwestern University; BS, California St Un-Northridge

Parichehr Kianian, PHD (pkianian@shsu.edu), Assistant Professor of Marketing, Department of Management & Marketing, PHD, Univ of Houston-Main;
MBA, Univ of Tehran-Iran; BSC, Sharif Univ of Technology

Connor James Lubojacky, PHD (cjl076@shsu.edu), Assistant Professor of Management, Department of Management & Marketing, PHD, Univ of Houston-
Main; MSC, Univ of Edinburgh; BS, Univ of Texas At Dallas; BS, Univ of Texas At Dallas; BS, Univ of Texas At Dallas

Riaj Mahmud, PHD (riaj.mahmud@shsu.edu), Assistant Professor of Marketing, Department of Management & Marketing, PHD, Univ of North Texas; MBA,
Univ of Nebraska-Lincoln; MBA, University of Dhaka; BBA, University of Dhaka

Huda Masood, PHD (hxm040@shsu.edu), Assistant Professor of Management, Department of Management & Marketing, PHD, York University; MA, Adler
University, Chicago; BSC, York University

Ali Mchiri, PHD (amchiri@shsu.edu), Assistant Professor of Management, Department of Management & Marketing, PHD, New Mexico State University;
MBA, New Mexico State University; BBA, Univ of Texas-El Paso

Sanjay S. Mehta, PHD (mkt_ssm@shsu.edu), Professor of Marketing, Department of Management & Marketing, PHD, Univ of North Texas; MS, Univ of
North Texas; MBA, Angelo State University; BS, Angelo State University

Mdnazmus Sakib, PHD (mxs387@shsu.edu), Assistant Professor of Marketing, Department of Management & Marketing, PHD, Univ of Texas-Rio Grande
Valley; MS, East Texas A&M; BBA, North South University; BBA, North South University; BBA, North South University

Vinu Abraham Simon, DBA (vas048@shsu.edu), Assistant Professor of Marketing, Department of Management & Marketing, DBA, University of
Manchester; MBA, Cornell University; MS, Southern Methodist University; BTECH, Univ of Kerala

Kenneth M Sweet, PHD (sweet@shsu.edu), Assistant Professor of Management, Department of Management & Marketing, PHD, Univ of Houston-Main;
MBA, Texas State Univ-San Marcos; BBA, Texas State Univ-San Marcos
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